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416 223 Fundamental Knowledge of Mass 3
Communication
9. NI IEeBN 12 ysin
416 221 Language and Mass Communication 3
416 222 Media Literacy 3
416 224 Speech for Radio and Television 3
416 321 Script Writing 3
416 322 Cross-cultural Communication 3
416 323 Communication and Development 3
416 324 Communication and New Media 3
416 325 Communication in Public Relations 3
416 326 Communication in Advertisement 3
416 327 Communication in Newspapers 3
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416 221 pwfunsBeansuaTy 3 (3-0-6) | 416 222 nrwnfiunnsioansaaTy 3(3-0-6) | wWAnusiain savUsudienin
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#5416 221  AwnfunNsEoE ATy 3 (3-0-6)
Language and Mass Communication
Goulvweeseivy: il
AuduRLSIEnIen e fudsasaty Jaun1w wazadauaiwilu
HoanTuany

Relationship between language and mass communication, verbal

language and non-verbal language

**q416 222 MsHwiiude 3 (3-0-6)
Media Literacy
doulvvesreiun: Taid]
ey sudduassmartesdo mlesed Bams Ussdiuduas
JuaTzieusznsing
Meanings, importance and types of media, analysis, interpretation,
evaluation and synthesis of various kinds of media
*416 223 avw§illesdumedonnsuiav 3 (3-0-6)
Fundamental Knowledge of Mass Communication
Goulvvasseian: Jaidl
e Ussan unu whil Sviwaeenmisaeammnavuyiiei
UAnaLAEIAY
Meanings, types, roles, duties, and influence of mass communication at
both individual and social levels
#5416 224  mswaneinguasingvia 3 (3-0-6)
Speech for Radio and Television
Gaulvvesseiu: "laid]

Ussumeasmsyannainguazlnsiml msdueandes mslddedduaing

waglnsimivssinneng 4 nasinsussitiuwasnazeudUisn i

Types of radio and television speeches, pronunciation, voice usage in

various radio and television programs, announcer evaluating and assessing criteria

*416 321 MTTLUUN 3 (3-0-6)
Script Writing
Houlvvesseiv: el
arudduitugiuressdouun  esflszney  juwutkazdnuznsdou
UNUSEANAN 9
Basic knowledge of scipt writing, components, patterns and

characteristics of various types of script writing
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**416 322 ATHRETEISRIUEIY 3 (3-0-6)
Cross-cultural Communication
caularesseivn: aidl

s

mmi’u,asmmLsﬁ'ﬁiﬂiui’muﬁimﬁmnma AIVINY ATUEIARUEINTS
doarstimusian dnvazuaznssusuntsanaisiniauesiy dedoiiinade
Usvavisnmwuesnsieaniiisiamns

Knowledge and understanding of different cultures meanings,
importance of cross-cultural communication, characteristics and processes of
cross-cultural  communication, factors affecting  efficiency of  cross-cuttural

communication

*%416 323 N1THDATINUANSHAILN 3 (3-0-6)
Communication and Development
daulvvsesneian: a3t

w o4 ] @ ] o w ¥ oo o
NRANASADATIINSNTITARIU m‘saaa’l‘jmmuQuﬂumiwwu'} N15%A
AsIdEUaEMIHARdBREATIRAIU
Principles of communication and development, communication for

leaders in development, speaking, writing and producing media for development

#5416 324 nsdeasiudelvl 3 (3-0-6)
Communication and New Media
Soulvyasmedn: Taifi
nesuelamAdmd delmi nsfeansfumsivEsusas
Globalization, new media, communication and change

*#416 326  nsdeslumuUsEUENTuS 3 (3-0-6)
Communication in Public Relations
Houlvresiedun: "laid]
Ay Anadde nagndiazaslinteluniUssanduiug
Meanings, importance, strategies and the use of language in public

relations
*4416 326 nisdeasluculaumn 3 (3-0-6)
Communication in Advertisement
Foulavassedv: laidd
araving aaddry nagnduasmslimelumslavan
Meanings, importance, strategies and the wuse of language in
advertisernent
*416 327  nsaearsuOumilsdafia 3 (3-0-6)

Communication in Newspapers
Haulavassieder: 1aial
wWdad1 nsAEden NaRey AssUAUNSHAR U sEe AL

Sources, setection, writing, procedure of newspaper production



